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Passenger count
down 5% in 20009.
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l A11% of HH had access to the Internet at home in 1996
A>70% of HH do today
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(Leisure Travelers Who Use Aitlines/Hotels, 2009)
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Feature

Being able to check lowest fares/rates
Easy to use booking feature

Photos of rooms/facilities

Destination maps

Ability to enter coupons for savings
Scheduling activities in advance
email notification of specials

User 1 generated reviews

Ability to share photo with others
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Chapter 2:

From Just Content,
To Content And Comparison Shoppi




(

S LAFCH
The NeXtiGehara

A

Jif ?’3{' ._ e !/ 3. i

-t

—




Price Transparency
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i s stripping the equit
undifferentiated travel service brands.
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As Prices Become More

TransparentBrand Clarity
Becomes More Urgent.




Growing suspicion about
Nbehavioral t
and filters applied to
search results.

Source: TRUSTe, 2009.
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XO) tripadvisor

get the truth. then go.




Sentiment Analysis
AConversati onal



Incidence Among
Active Travelers

facebook @

MySpace
YouTube

Twitter
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facebook

Travel Applications
Ask advice about a
@destination
Ask advice about a
upplier

6 Learn about travel deals

Get updates on
5 destinations and suppliers

Join a community  with
ike travel interests
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The First Screen.
The Second Screen.

The Third Screen.




Intercept Marketing
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Welcome

Current Events

Future Events

Weather
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Home Explore Offers Favorites Hot News

Wwww.Visitmobile.com
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0.3 Miles Away
411 Randolph St
Napa, CA 94559
707) 257-288
www.innonrandolph.com

This

0 Gothic Revival home and 19:
cottage

re on one-half acre in Napa'

Show t

O On Map D

Share Add t«
ons with Friend

1 Offer Available

. . f® .
Wwww.Visitmobile.com

Explore Offers

Favorites Hot News
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Personalization.
The New Service Strategy




Intentions o




[raveler Sentiment Index
(2007 -2010)
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