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Passenger count 
down 5% in 2009.



The Triple Witching Hour
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Å11% of HH had access to the Internet at home in 1996
Å>70% of HH do today
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Sources Of Information Used         
When Planning Travel

24%

7%8%

61%

Travel agent

Internet

Agent and
Internet

Neither

(Leisure Travelers Who Use Airlines/Hotels, 2009)



2009

Most Important Travel 

Web Site Features

Feature 2009

Being able to check lowest fares/rates 87%
Easy to use booking feature 74
Photos of rooms/facilities 72
Destination maps 66
Ability to enter coupons for savings 65
Scheduling activities in advance 62
email notification of specials 46
User ïgenerated reviews 46
Ability to share photo with others 10
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Chapter 2:
From Just Content,

To Content And Comparison Shopping
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Meta Search:
The Next Generation Of Search



Price Transparency

éis stripping the equity out of                           
undifferentiated travel service brands.



Preferred Air Carrier

29%

21%

50%

LEGACY LOW FARE NO PREF

Preferred Airline If Both Available
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As Prices Become More

Transparent, Brand Clarity

Becomes More Urgent.



Growing suspicion about 
ñbehavioral targetingò 
and filters applied to 

search results.

Source:  TRUSTe, 2009.
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Give It To Me Straight

One out of five (19%) travelers has              
visited a ñblogò to read a review about                   

a travel service supplier.

Fully one -third of NEXTGEN     
travelers have written a 

travel review online.



Most Frequently Visited
Blog/Advisory Sites:

42%

27%



Sentiment Analysis
ñConversational Marketingò



travelhorizonsTM

Site % 

facebook 49

MySpace 23

YouTube 10

Twitter 7

Incidence Among
Active Travelers



travelhorizonsTM

% Travel Applications

11
Ask advice about a 
destination

8
Ask advice about a 
supplier

6 Learn about travel deals

5
Get updates on 
destinations and suppliers

5
Join a community with 
like travel interests



The First Screen.
The Second Screen.

The Third Screen.
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Intercept Marketing
through ñpushedò offers.
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www.visitmobile.com
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www.visitmobile.com
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Personalization:
The New Service Strategy 
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Travel intentions
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Traveler Sentiment Index 
(2007 -2010)
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Value Is In Vogue

ñSo Meet Me At The Outlet Mallò



òTrading Down, Not Out.ó




